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The Asia-Pacific Retailers Convention & Exhibition (APRCE) is one of the world's premier international conference that leaders from 18 countries and
regions, members of the Federation of Asia-Pacific Retailers Associations (FAPRA), gather biennially to discuss the latest industry trends and common
challenges. APRCE has a history of over 40 years since the first APRCE was held in Tokyo in 1983. Participation has expanded significantly with each

conference and it has developed into a world's premier international convention.

The 22nd APRCE will be held in Tokyo. We look forward to your participation.

Event Overy

We will invite more than 70 speakers of retail executive and experts from various countries. They will participate in four different Breakout Sessions,
where they will give presentations and engage in Q&A discussions. There will be lots of opportunities for networking among participants through various
events such as Welcome Reception, Farewell Party and Retail Study Tours. The concurrently held Exhibition will showcase cutting-edge technologies

from Japan and other participating countries and regions.

B Convention
Program
7th Oct. (Wed) Welcome Reception
8th Oct. (Thu) Opening Ceremony, Keynote Speech, Super Session,
Breakout Sessions, Country & Regional Reports
9th Oct. (Fri)  Super Session, Breakout Sessions, Farewell Party
10th Oct. (Sat) Retail Study Tours
Attendance: Approx. 4,000 participants (Estimated)
Official Language: Japanese, English
(Simultaneous interpretation planned to be available in English,
Japanese, Chinese, Korean at the Main Conference)

Countries

18 countries and regions in Asia Pacific region

B Exhibition
Program: 8th (Thu) to 9th (Fri) Oct. (Tokyo International Forum)
Attendance: Approx. 10,000 participants (Estimated)

M Venue

Welcome Reception Tokyo Kaikan
Convention/Exhibition  Tokyo International Forum
Farewell Party Grand Prince Hotel Shin Takanawa
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China, Chinese Taipei, Fiji, Hong Kong, India, Indonesia, Japan, Kyrgyzstan, Malaysia, Mongolia, Myanmar,
New Zealand, Philippines, Singapore, South Korea, Sri Lanka, Thailand, Vietnam

I Convention Concept

Innovations such as Al and robotics are set to dramatically
transform the retail landscape. In this era of digital transformation, the
retail industry must continually reinvent its business models to deliver
new value to consumers. Yet innovation is not limited to technology.
The craftsmanship and on-the-ground ingenuity that retailers have
cultivated over time are equally innovative. Refining these skills to
offer customers richer, more comfortable, and more convenient
lifestyles will remain a critical mission for the retail sector.

At the same time, the retail industry faces pressure to address
various internal and external changes as well as social issues ranging
from the rise of Generation Z, the embrace of diversity and inclusion,
rapid aging in some countries, urban challenges, and global climate
change. Moreover, the industry must continuously evolve to meet the
Sustainable Development Goals (SDGs) by 2030 and achieve the
carbon neutrality targets set by many countries and regions for 2050.

Japan is currently grappling with a declining birthrate and an aging
population, presenting its retail sector with numerous challenges
including labor shortages, rising labor costs, logistics issues, customer
harassment, loss prevention, and frequent natural disasters. Many of
these issues are likely to confront other Asia-Pacific countries and
regions in the future. As a nation at the forefront of addressing these
challenges, Japan'’s retail strategies will offer valuable insights for

retailers across the region as they chart their long-term outlooks.

Even as society undergoes significant change, one principle in retail
remains constant and universal—that retailers thrive by staying
aligned with customers, thereby earning their loyalty. We must
maintain a commitment to mutual prosperity, supported not just by
customers but by a diverse range of stakeholders including
employees, business partners, and local communities. Retail has a
broad base of supporting industries, spanning from manufacturing,
wholesale, and service industries such as tourism and food service.
The importance of traditional Japanese business ethics, like
sanpo-yoshi (good for the seller, buyer, and society), and
Asian-derived philosophies, such as jiri-rita (benefiting oneself and
others), remains timeless.

We will host the 22nd Asia-Pacific Retailers Convention and
Exhibition held in Tokyo. Our theme, “The Future of Retail: Innovation
Meets Tradition,” encapsulates the concepts outlined above. We
envision a conference where retailers and various stakeholders from
across the region can come together, transcending national, regional,
and industry boundaries to share experiences and current
developments, learn from each other, deepen connections, and
explore new business opportunities, with a vision toward a sustainable
future for the retail industry.
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APRCE Executive

M President / Executive Committee Chairman

Hirofumi Nomoto (Chairman, Japan Retailers Association/
Special Advisor, Japan Chamber of Commerce & Industry/
Vice Chairman, Tokyo Chamber of Commerce & Industry
Chairman of Board & Representative Director, TOKYU CORPORATION)

M Honorary President

Ken Kobayashi (Chairman, Japan Chamber of Commerce & Industry/
Chairman, Tokyo Chamber of Commerce & Industry)

M Honorary Adviser

Takuya Okada (Adviser, Japan Retailers Association)

Taneo Nakamura (Adviser, Japan Retailers Association)

Kiyoshi Hijikata (Adviser, Japan Retailers Association)

B Executive Committee

Ryuichi Isaka (President, Representative Director and Chief Executive Officer,
Seven & i Holdings Co., Ltd.)

Yukio Izumida (Honorary Chairman, Japan Voluntary Chain Association/
Advisor, ALL JAPAN DRUG Co., Ltd.)

Takaharu Iwasaki (Chairman, Japan Supermarkets Association/
Representative Director & President, LIFE CORPORATION.)

Keniji Onishi (President, Federation of Specialty Store Association in Japan/
Representative Director and President, Onishiya Co., Ltd.)

Hideo Ozaki (Chairman, Japan Chain Stores Association/
Chairman and Representative Director, FUJI Co., Ltd.)

Keniji Kajiwara (Chairman, Japan Direct Marketing Association/
President and Representative Director, Executive Officer, Senshukai Co., Ltd.)

Kyoko Kushimoto (Chairman, Japan Foodservice Association/
Chairman, RDC Co., Ltd.)

Satoshi Seino (Chairman, Japan Council of Shopping Centers/
Senior Advisor, East Japan Railway Company)

Kichitaro Takano (Chairman, Japan Specialty Stores Association/
President, SHINJUKU TAKANO Co., Ltd.)

Tokutaro Masui (Vice Chairman, National Supermarket Association of Japan/
Founder, KINOKUNIYA Co., Ltd.)

Takeshi Masumoto (Chairman, Japan Franchise Association/
Representative Director and President, CURVES HOLDINGS Co., Ltd.)
Tatsuya Yoshimoto (Chairman, Japan Department Stores Association/

Director, JJFRONT RETAILING Co., Ltd.)
M Special Adviser
Motoya Okada

(Director, Chairman and Representative Executive Officer, AEON Co., Ltd.)
Akio Nitori

(Representative Director & Chairperson, NITORI Holdings Co., Ltd.)

Further information on the 22nd APRCE, including registration for
the Convention, calls for exhibitors at the Exhibition and sponsorship
opportunities for the Convention, will be posted on the General
Secretariat's website below in due course.

Japan Retailers Association (JRA)

22nd APRCE General Secretariat

TEL: +81 3-6758-1771/ FAX: +81 3-6758-1772
info@japan-retail.or.jp
https://japan-retail.or.jp/english/26_aprce_tokyo/

APRCE Tokyo page
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